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Message From the President

Dear Colleagues,

It is with great pleasure that I
introduce the maiden edition of our
in-house e-newsletter, Dangote
News, to you.

Our primary goal in launching this
publication is to bring all staff up

to speed with information on our
key business plans, activities and
achievements, thus enabling
everyone to be knowledgeable
ambassadors of the Dangote brand.

Also, it should help bridge any gap

between all cadres of staff and
serve as a platform to encourage
more interest and participation in
Group-wide activities.

We should continually strive to
break new frontiers; never missing
an opportunity to make a lasting
bond with our customers .

We recognize that you, our internal
customers, are our most prized
assets, and are keen to open
dialogue with you, through
constructive feedback on this
forum.

I would like to urge you to
actively participate in helping
to deliver on the sustainability
and success of our newsletter.

Happy reading.

Dangote Maintains Super Brand Status

The Dangote Group, West Africa’s
leading industrial conglomerate,
has once again, emerged as one
of Nigeria’s super brands, in the
2010/2011 listing of the strongest
performing brands in Nigeria, by
Superbrands Nigeria.

In a letter to the Dangote Group,
the Project Co-ordinator of
Superbrands Nigeria, Mr. Maxwell
Marshall, asserted that Dangote
has earned the trust of the
Nigerian consumer and has
clearly distinguished itself in the
Cement, Flour, Pasta, Salt and
Sugar categories.

He further disclosed that the
group met the stringent
Superbrands criteria as captured
in a nationwide consumer survey
conducted by Nielsen; the result
of which, as well as the selection
from the premium and
business-to-business categories,
were ratified by the Superbrands
Nigeria Council.

Reacting to the development, the
President/Chief Executive of the
Dangote Group, Alhaji Aliko
Dangote, described it as the
culmination of the hard work,
resourcefulness, and commitment
of staff of the group in putting the
consumer front and centre in all its
undertakings.

In his words, “one of our core
brand values as a group is to be
customer-centric. We continually
seek to ensure that the consumer
drives our everyday operations,
from research and development to
sales and marketing. We are
gratified to note that our numerous
consumers are keeping faith with
our product offerings. As we make
plans to make Dangote a global
brand, we pledge to work even
harder to retain the confidence and
support of our consumers in
Nigeria.”

On his part, the company’s Group
Head, Corporate Communications,

Tony Chiejina, described the
listing as a fitting recognition
for a company that touches the
lives of people in Nigeria every
day in many different ways. He
stressed that the Dangote
Group, as the most diversified
manufacturing conglomerate in
West Africa, is very appreciative
of the role of its Nigerian
consumers in helping it achieve
that position.

The Dangote Group has

been on the list of the strongest
performing brands in Nigeria for
three years in a row.
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Editorial

I thought editing a company
newsletter would be a piece of
cake. How wrong I was!

In a conglomerate with more

tentacles than ‘Paul the Octopus’,

with a zillion things going on at

the same time, what should you

feature and what should you
leave out of an 8-page

newsletter? Add that to the task
of reaching a direct workforce of
over 12,000 and millions of other

stakeholders, and you begin to
get a clearer picture.

The Dangote Group, without a

African continent.

Recently, the President/Chief
Executive of Dangote Industries
Limited (Dangote Group) hosted
the créme-de-la-créme of the
Nigerian banking industry to an
interactive session on the
growth plans of the group’s
cement operations pan-Africa.
A report on this event, outlining
the immediate and long-term
strategy for achieving the
cement division’s short to
medium term objectives,

leads this inaugural edition of
your e-newsletter.

Dangote Noodles, recently
upped the stakes in the
noodles market, with the
launch of a three-way
television campaign to herald
a new phase in the marketing
and sales operations for the
brand. In a first-of-its-kind
event in the industry, the
Dangote Noodles brand hosted
some journalists to a premiere
of the three TV commercials at
the Silverbird Galleria. You'll be

reading an account of the event

in this edition.

The listing of five of the
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agency, Superbrands, is also
featured in this edition.

So, as you go through this
maiden edition, we invite you
to send in your feedback by

doubt, is Nigeria's biggest company’s products among the ~ way of observations,
manufacturing conglomerate, One of the latest additions to top Nigerians brands for the comments or contributions.
and is fast evolving into a the group, and a key year 2010/2011 by the world’s

regional power house within the  consumer-facing brand, most credible brand rating - Oge Udeagha
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Cross section of Dangote Cement staff at the recently concluded Benue Cement Company (BCC) PIc’s
2010 Annual General Meeting
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